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KARL

• Email marketing
• SEO
• Google Analytics

MUIREANN

• Content Marketing
• Influencer Marketing

TODA
Y



BUT FIRST…..



Reflection
What was your action?

Barriers and Enablers

What are you doing around process improvement?



Getting sh*t done



Email, SEO and 
Analytics





What is Content 
Marketing



The creation and distribution of 
relevant and consistent content 

to attract and retain 
a specific target audience 

with the aim of growing your business

WHAT IS CONTENT MARKETING



WHY BOTHER?



Establish Credibility Customer judging your website and social media

Build Relationships Engaging current customers with content that is relevant

Creates more leads Estimated to create 3 times more leads than paid search ads*

Cost Effective Costs less than traditional marketing in terms of creation

*Content Marketing Institute Study 2017



WHAT NOW?



1. GOALS
Set out your strategy and 

plan your actions to achieve 
your goals

2. AUDIT
Review your social content 

and what has worked and not 
worked

3. RESEARCH
Identify your target audience 
and understand their needs 

and desires

4. PILLARS & IDEAS
Create Content Pillars and 

generate ideas for content for 
each

5. DISTRIBUTION
Choose the right channels for 

sharing your content

6. ANALYSIS
Review performance and plan 

for improvements

6 STEPS
SOCIAL MEDIA CONTENT 

CREATION



STEP 1: GOALS



Purpose of Posting
Raise brand awareness
Build connection with your current customers
Attract new customers
Establish yourself as a thought leader

Commitment to Content
How often are you going to post?

Commitment to Channel
Which platforms are you going to distribute your content?





STEP 2: AUDIT



10 Questions to Audit YOUR content

1. Is my profile up to date?
2. Have I filled out all the information in my profile?
3. What are my most and least successful posts?
4. Do I have more sales versus added value content?
5. Does it showcase my expert knowledge?
6. Does it represent the quality of our brand? e.g. cover picture / branded content
7. Are we consistent in posting our content?
8. Am I using keywords in my content?
9. Have I written content with a real client in mind? (versus faceless public)

10. What are the gaps and opportunities for improvements?













STEP 3: RESEARCH



CUSTOMER RESEARCH Brainstorm what they are interested in 

TOPIC RESEARCH What questions are people asking about this topic
Topic Research Tool (semrush.com)

INDUSTRY RESEARCH Look what the industry are talking about 

KEYWORD RESEARCH Look at what people are searching for

COMPETITOR ANALYSIS What are other people talking about
https://blog.feedspot.com/uk_physical_therapy_blogs/

https://www.semrush.com/topic-research/60335efa857ee20001c07139/
https://blog.feedspot.com/uk_physical_therapy_blogs/


STEP 4: PILLARS & IDEAS



What are you going to talk about?

MY BRAND

What do I want to talk about?

What do I want my brand to stand for?

What is interesting about my business?

MY CUSTOMER

What are they interested in?

What would they find interesting?

What is going on in their lives?



Frameworks
Pillars

Campaigns 

Occasions

Planning



CONTENT PILLARS

CLIENT TESTIMONIALS

UNSPOKEN MOMENTS
&

OCCASSIONS

PRODUCT
SHOWCASE / SALES

ACTIVATION 
#STORYBEHINDTHEBLOOM 

E.G. COUNTY & WMM

PERSONALITY 
BEHIND THE SCENES



YOUR 
PERSONA



WHAT ARE 
YOURS?



CAMPAIGNS





CAMPAIGNS



CAMPAIGNS



OCCASSIONS





Recommendation

1. Book a Social Content Planning meeting with yourself

2. Go through the ideas you have under each pillar

3. That is your Marketing To Do list for the rest of the month



Add into your social content planning 



STEP 5: DISTRIBUTION



• On your channels (e.g. digital advertising)

• With your clients 

• Third parties (i.e. sharing your content via other peoples platforms)

• Physically 

HOW ARE YOU PROMOTING YOUR CONTENT?



STEP 6: ANALYSIS



STOP

CONTINUE

START



Reflection



What are your Key Takeaways



Action Planning
What action?



Thank You!


