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Digital Marketing
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TODAY

What is digital marketing?
Practical steps to Facebook Adverts
Practical steps to Keywords and Google Adwords

Transform how and what you do - simplifying the process



Getting sh*t done
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Barriers and Enablers

What could you do differently to get people to pay more or spend more?




Digital Marketing



Digital Marketing Strategy

How you will leverage digital
channels such as search engines,
social media, email, and other
welbsites to connect with current
and prospective customers.
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SEO V SEM

SEO - An approach that uses organic methods to appear in search results.

SEM - An approach that uses paid methods to appear in search results.
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Facebook
Advertising



N IT OUT - MOCKIT UP

Attract

Engaging your target audience
with insightful content that
provides value well beforo we

usk them for somel
retum. Y our customen
their buying process on: and
therefore you need 1o make sure
you're there 1o show how you

can provide value

This involves increasing the
likelihood of conversion before

asking for it th se of lead

magnets or hig ¢ content, us
well as consistent content that

remforees the brand in the mind of
users and potential customers

Convert

From here, it's about converting

this engaged audience into a
paying customer through the use
of u defined sales funnel. or the
sitles component of your larger

fu At this stage, we will
consider your own sales funnel

and develop # means o move
consumers through cach stage to

Deliver
From here, we need to understand
the cost effectiveness of providing
addition value to those who have
already established their ability to

hase, ruther than findir
others without confext o

brand. This could be in the form
of continued content visible online

to drive als

an eventual purchase

Company
Sponsored - @

40x40

This is a clever title to make you buy something. k

Visitor Lead \ Customer Promoter

/50px / 246px

Target Audience

Objective
Call to Action Title Get my Attention

This is where you explain what you are selling, get to the point and make it
powerful.

WEBSITE.COM I magery

200 Likes 25 Comments 109 Shares

s Like ¥ Comment # Share

Call to Action




4 Google Ads

Keyword plan

1/2 > © New form of payment required - Your current payment methods can't be charged.
fword ideas Q marketing consultant @ Ireland Fa English =a Google [ May 2020 - Apr 2021 K E YW 0 R D S
ecast
Broaden your search: | + marketing company + marketing + consulting + marketing expert + advertising =+ internet marketing + business consultant
mword plan
red keywords Y Excludeadultideas ADDFILTER 4 e ea able .
gative nof I bid (low i "
n.,-,‘ordcs O :(;i:v:;:e()by Avg. monthly searches = Competition Ad impression share Top of page ”_‘;I'chj’g Top of page b“ra;\?z‘;ge?
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[0  marketing consultant 100-1K  Medium €0.99 €3.86
Keyword ideas
W p Fliters
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Discover what people are asking about...




How and What
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SYSTEMS

“BUSINESS OWNERS WORK
FAR MORE THAN THEY SHOULD
FOR THE RETURN THEY GET,
THEY ARE DOING THE WRONG WORK”
MICHAEL E-GERBER






Thinking
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v" You are the doer

v “If you want something
done, do it yourself” is
my credo

v'Focus on how to do the
task and get it done

v’ Servicing customer
with product or service

S

v Thinking about
opportunities

v’ Figuring out innovative
ways of doing things

v’ Spend time thinking
“What if” and “if when”

v’ Thinking creatively and
about possibilities

S

v Pragmatic

v'| am planning and
giving orders

v"| make sure everything
is in order

v’ | think about when and
how things will get
done, who will do them
and in what order
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TECHNICIAN ENTREPRENEUR

_ echnioan R EnTRerRENEUR.

% TIME IN EACH?



TECHNICIAN ENTREPRENEUR

_ echnioan R EnTRerRENEUR.

70%  10%  20%



TURNKEY
BUSINESS

A turnkey business is a business that is ready to use, existing

in a condition that allows for immediate operation. The term

"turnkey" is based on the concept of only needing to turn the
key to unlock the doors to begin operations




BUILDING A FRANCHISE PROTOTYPE

Model provides consistent value to stakeholders
Model can be operated by people at a low skill level
Model will have a clear and impeccable order

All work is documented in operation manuals
The model produces a uniformly predictable service to customer

o Uk whE

It utilises a uniform colour, behaviour and facilities code



ORG CHART
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Favorites — . ) +
< NSp - @ = List [/ Board  + View Q %

Spaces Q

> Consultancy Y ~ Search by task name or custom ... Group by: Status « Subtasks: Hide « ‘ aMe | & ‘

> Physios

(M) NSP @ +NEW TASK v SH(
v ﬂ Romina Workspace
DLR 8 TASKS ASSIGNEE DUE DATE PRIORITY
» v Booking %. =
Admin ] » v Email Participants Contact 1 Pb [
Process Development 3
» v Email Participants Contact 2 % e
Active Tenders 2
» « Delivery of Session ] Pb =
Marketing 1
Sales Follow Ups » v Close off the session B e
» B website Project Manag... + v Post Session Review o 2
_ _ » v Participant Follow Up @ =
» ﬂ Business Management
» v Client Follow Up Fb =

Marketin



Training Process

Booking wesk before send an email to Joyos to reguest the participant List  Week before Romina
3 days before seszion Ern ail introdection 3 days before session https://marketingcoac hie-my. charepoint.oom w:f
Email pariapants contact 1 3 days before seszion Zoom Link 3 days before sessionRoming https:/fmarketin s oac hie-my_sharepoint.oomy b,
Indays before Connect with Participants on Lin kedin Indays before Romina
Reminder emallday inadvanoe Romina https://marketingcoac hie-my . sharepoint.oom w:f;
Email partidpants contact 2 24 hours workbook for seszion 24 hepurs Romina https://marketingcoac hie-my. charepoint.oom wf
Turnup half howr before hAuireann
Send Muireann survey link for session Romina
Delivery of Session 24 hours Print of =lides hAuireann
Survey participants hAuireann
Close of the session Prompt to share hAuireann
Stop/ start / Continue hAuireann
huireann to send attendee list to Romina hAuireann
POSt SESSIDN rEVIiew Etraight after session send any note ontraining for report to Romina hAuireann
Email to particants httpe: /i arketin e oac hie-my. charepoint. com w
Certification {fmiarketiner oat hie-my. sharepoint. com -w
Fresentation File hitps://marketingroac hie-my. sharepoint.comy':b
Link to survey
Participant Follow Up Cay of training session Request recommendatonon Linkedin Romina
huireann to send Invoice to NSP emai hAwiresnn
Report and Invoice to be sent to Joyoe Romina https:/marketinzgc oac hie-my. sharepoint.com w:f
dient Follow Up Within 24 hours of training  |5urvey results Roimina




Hi all,

Looki i
king forward to meeting you all tormaorrow momi
ing.

Please see link to a d
- ) _D::umen’r that wi
during the session or just simply hc:vemclgl EE:EE’E‘LEF }"Ou in planning your marketing. Y
& of paper and a pen fo . . fou can print this
r taking notes durin s to complete
o the session.

I will walk you through it tormomow
See you at $.30am@

Warrmest regards,

day. Please s&2 attached presen’rcﬂon slides and warksheet from today's

Please see below finks for upskiling with Google and Facebook as prorn'\sed:
Facebook plueprint: Free onling fraining tor advertising 00 Facebook | Facebook for Busingss
Fundcmenmls of digital marketing - Google Digital GQrc&gg_ﬂecmd'lgi’rc\.w'dhggggle.com]_

ol A e

Toolz

Please see below tools to help you with branding on @ pudget
www,.Canva.com

wwew fiverr.com

Royalty Free Photographs

www.unsp\osh.com

v pexels.com

Derslsle

e pixabay.com

We really appreciate your feadback. [fyou haven't filed it qut please click below. If will take approx.
2mins.

httpsy Eforms.ofﬂce.c:omchiges{Responseche.aspx%‘id=E9wqﬂ'l;

UbsDWRcNDmMVEOwMjXEWRdN kggré\.fngZCtUN]MQNVP.ENI JFU]hUTDgﬂthUDlCNFdQQﬂQ

g2UbsDWRENDIMINESE

Warmest regards,

Mudyeaindv



Time Audit (T/M/E)

One step towards Operational Manual or Checklist



What process do you want to improve?

Administration?
Production?
Packing?



Reflection
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What is digital marketing?
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Reflection

What action?¢

Barriers and Enablers

What process could you improvee

SEARCH ENGINE
MARKETING

9
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marketingcoachie

S

TECHNICIAN ENTREPRENEUR

S9%: marketingcoachie

marketing consultancy and business coaching

MANAGER



Thank Youl!



